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Our Audience, your Customers
 
Our engaged database of 35,000+ allows you to put your product directly in front 
of a national audience and also provides you the option to target customers by state/ 
territories and regions within Australia. Our channels are wide and varied including print, 
electronic mail, web, social media, in-branch POS and industry events, all connecting 
you with unique visitors in each sector. This provides you exposure to a captive customer 
audience and increased product profile and brand reach.

Middy’s is Australia’s largest independently owned electrical 
wholesaler. Our nationwide branch network of 100+ branches 
gives you exceptional market coverage. Our diverse range of 
marketing and advertising opportunities offers you both broad 
and ranging targeted customer engagement opportunities that 
will offer a complete marketing mix to drive both campaigns 
and sustained branding focus.

Middy's offers an engaged audience of 35,000+ 
electrical industry professionals

Electrical contractors Sole traders & next 
generation apprentices

Global suppliers of electrotechnology 
systems and solutions

Management & leaders 
of SME organisations

Electrical influencers such 
as architects & specifiers 

Growing audience of 
end users & homeowners 

INTEGRATED MARKETING CAMPAIGNS

We understand opportunity, train our team to communicate your offer, engage and entertain customers 
both existing and new. We drive online sales growth as well as real word, in-branch sales with Integrated 
Marketing Campaigns that offer you more...

IN-BRANCH & ONLINE
Best foot forward online & offline combined 

for a unified omni-channel approach

SURVEY OUR NETWORK
Understand the Opportunity & 
Forecast Product Marketing Information
Create & Manage Facebook Polls to 
Boost User Engagement

CAMPAIGN + MEDIA
Connect & Engage - Middy's owned or 
paid media that suits the target events, 

experiences & socialising MIDDY'S ACADEMY
Inspire, Development & Catch Skills Gap 
Drive Customer Service Excellence 
'Ask our TechEnergy Experts'

Win-Win 
Promotions
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Direct &/or Local Area Marketing 
 
Targeted promotions by market or region for specific product 
specials, incentives and events. 
 
Circulation: Variable 
Format: A4 Flyer, EDM Broadcast, Social Media
Duration/Frequency: Variable/published on demand

In-Branch TV Digital Advertising 
 
Digital TVs at each branch, capable of video, live streaming and 
displaying your digital assets. Expose your brand to the extremely 
high volumes of foot traffic that flow daily through our expansive 
branch network. 
 
Circulation: Variable 
Format: 1920px horizontal
Duration/Frequency: Variable/on demand

CONTENT MARKETING

Middy's MAG 
 
The Middy’s MAG is our core publication. It includes a combination 
of Middy's community editorial content, priced supplier offers and 
awareness adverts. The MAG is distributed in print throughout our 
Nationwide branch network, and promoted in an online format, 
along with featured content, across our digital eco-system.
 
Circulation: 
Digital: 35,000+ 
Print: 6,000+

Format: 28-36pp A4, staple bound, full colour
Duration/frequency: 3 months/quarterly
 
Issue #38 July - September 2022 
Industrial Focus 
Submissions close 18 April 2022 

Issue #39 October - December 2022 
Sustainable SMART 
Submissions close 18 July 2022

Issue #40 January - March 2023
Industrial Strength 
Submissions close 17 October 2022

Issue #41 May - June 2023
SMART 
Submissions close 13 February 2023

Australian Owned and Independent Since 1928 11

Electricity came to Launceston in December 1885 via the first publicly owned power station in Australia. 
William Mance was a carpenter employed mainly building new homes. Part of his job was to cut and install the “cap and casing” - the wooden channel that the cloth insulated cables were run in, and then nail on the wooden cap.

William quickly progressed to laying the cables in the wooden casing and twisting the wires together, thereby progressing from being a carpenter to being an electrician. 
He started his own business, WC Mance in 1920. William’s two sons, George and Arthur joined the business in the early 1940s however Arthur passed away unexpectedly in 1945. By 1950 George had taken over running the business and it was renamed GW Mance.

George’s son Kerry completed his apprenticeship and joined George in the business in the late 1950s. They employed around 10 tradesmen and were involved in most of the large building and construction works of the time.  

Kerry fondly recalled his days as an apprentice when he would board the local tram with a roll of cable and a bundle of split metal conduit, to travel to the job site.
Kerry took over the day to day running in the early 1970s. He was greatly assisted by his foremen Graeme Davis and storeman Barry Kiddle, who each worked for the company for more than 30 years.

Both of Kerry’s sons joined the business in the late 1980s with Steve completing an apprenticeship and Dean moving into the administration side of the company.
Kerry retired in 1994 and Dean and Steve became the 4th generation family owners of Mance Electrical.

Over time the business has done less of the large construction projects and more industrial and commercial work, and always plenty of domestic work, with an emphasis on maintenance and fast response to urgent breakdowns.

Recent major projects include the refurbishment of the Brisbane Street Mall for the City of Launceston. George and Kerry were also involved in the original construction of the Mall back in 1975. 
Mance Electrical has a wide range of capabilities with a very experienced team 

 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
including leading repair technician Eric Young who started his apprenticeship with the company in 1986.

Solar panel installations and electric car chargers are current growth areas for them.
Kerry Mance was an active supporter of Rotary and Dean and Steve continue to assist by providing temporary power installations for many outdoor events and concerts including Festivale, Symphony Under The Stars, BeerFest and various markets and community events.

As the current owners approach retirement age another transition for Mance Electrical is inevitable, but no firm plans have been made as yet.

The business' key highlights have been the constant challenges with new technologies, and the opportunity to be involved in projects that have shaped and improved their city.  

They've had great satisfaction in building a tight-knit, very competent team who enjoy their work and generate plenty of 5-star reviews from clients.

Mance Electrical have also helped many apprentices progress to the point where they start and run their own successful businesses. 

Mance Celebrates 100 Years

(Left to Right): The current team, Steve Mance, Aaron Crocker, Shane Pullen, Dean Mance, Melissa Thirgood, 
Tim Swain, Oliver Leonard, Eric Young & Kris Ostersen.

(Left to Right): The 1991 crew, Barry Kiddle, Graeme Davis, Kerry Mance, Don Luck & Tony Daniel

Middy’s has been a valued 
supplier of Mance Electrical 
since they opened in 
Launceston and have been our major supplier for many years. We value the relationship 
we have with Middy's and 
appreciate the extensive 
range of stock they carry, 
and the friendly and helpful 
service provided by Phil and 
his crew.

"
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*Open to Middy’s Account Customers. Spend $250+GST on any Legrand, HPM or Bticino products for one entry into the draw. Double your entry by spending $250+GST on Legrand Excel Life Smart. 104 x Oklahoma Joe’s Highland Offset Smokers to be won (1 per branch). 

Spend $250+GST on any Legrand, HPM or Bticino products between 1 Oct - 30 Nov 2021 on one invoice & go into the draw to

100+ SMOKERS TO BE WON - 1 IN EVERY BRANCH

HIGHLAND OFFSET SMOKER
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Offering you more...
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FINALLY… THE SLIMMEST DGPO IS AVAILABLE WITH USB!

Available in White, Black, Matt White, Matt Black, and with Brushed Aluminium Covers. 

From smart automated solutions that add convenience to a 

home, to expanded electrical solutions that overcome wiring 

limitations in both residential and commercial spaces, the suite 

of KASTA® products suit a wide variety of custom applications.  

Proudly distributed by Haneco Lighting Australia, KASTA® empowers electrical 

contractors to stay ahead of the curve by future proofing their work with an

ever-expanding range of modular control solutions, that offer simple sophistication 

and reliable connectivity f
or an enhanced lifestyle.

KASTA® automation and control devices deliver an exceptional experience that can be 

simply retrofit to existing infrastructure or included in new builds. The range is based 

on wireless Bluetooth mesh network technology, requiring no additional cabling, 

unlike more complex systems on the market. KASTA® intelligent devices are IoT ready 

and completely scalable; allowing the customer to grow their automation and controls 

system as and when required. 

KASTA® has been carefully selected by Haneco Lighting Australia as their preferred 

smart products supplier. KASTA’s continuous dedication to improvement through 

research and development, strongly aligns with Haneco’s company core value of 

innovation. 

KASTA® is excited to partner with Middy’s to provide smart automated solutions

that enhance lifestyles of electrical contractors through to end users. 

For more information visit haneco.com.au

Coming Soon To Middy’s:

KASTA® Smart Control Solutions
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Offering you more...

  branch now

Minor prize (BCF Gift Card) will run until 900 Gift Cards have been awarded // Major prize component will run for the duration of the campaign // 

No limit on entries in the draw // # Limit of 5 BCF vouchers per customer // 900 vouchers available to win // # Promo Runs Oct 1 - Nov 30 or while vouchers remain.

See Middy’s or Trader website for T&Cs

Gift Cards will be awarded at the end of the campaign when the major prizes are drawn (7th Dec)

 SPEND $300+GST (ON A SINGLE INVOICE) 

INSTANTLY WIN $30 BCF VOUCHER

$ +GST  ALSO GOES IN THE DRAW TO WIN THE MAJOR PRIZE

WIN 1 OF 9
 ‘KAYAKS2FISH’

FISHING KAYAKS
(RRP $2200)

$1,500OR

IS JUST AROUND THE CORNER

ISSUE 35 
OCT -  DEC  2021  

MIDDY'S LEAD THE WAY WITH EV CHARGING SOLUTIONS

APOLLO BAY DISTILLERY SOLAR INSTALL

MIDDY'S 
HALLAM BRANCH NOW OPEN

SMART HOME PREDICTIONS 
BY LEADING FUTURIST STEVE SAMMARTINO

THE LIFESTYLE & SMART HOME ISSUE An insight into today's Smart Home and the 
opportunities available for the electrical trade

MAG 

Circulation: 

Digital: 30,000+ 

Print: 6,000+

Husky Mini Bar Fridge Giveaway 

middys.com.au

M
ID

12
29

2_
02

/2
2

Middy’s will continue to follow physical distancing guidelines and best hygiene practices.

Spend $200+GST on any  products & go into the draw to
*Purchases must be made between 1 March - 8 April 2022.  

*Account customers only. Receive 1 entry into draw for every $200+GST spent. Prize draw: 14 April 2022.Only available at: 

Win a Hager Husky Mini Bar Fridge*

17 Logandowns Dr, Meadowbrook, QLD 4131 
P 3805 8025| E meadowbrook.qld@middys.com.au

MEADOWBROOK
2/138 Spencer Rd (Cnr Indy Crt), Nerang, QLD 4211 

P 5527 4667| E nerang.qld@middys.com.au

NERANG

8 Proprietary St, Tingalpa, QLD 4173 
P 3390 4811| E tingalpa.qld@middys.com.au

TINGALPA
49 Toombul Rd (Opp. Walter St), Virginia, QLD 4014 

P 3256 7955| E virginia.qld@middys.com.au

VIRGINIA

eBike Giveaway 
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Middy’s will continue to follow physical distancing guidelines and best hygiene practices.

Spend $1000+GST  on any 
  

products & go into the draw to

*Purchases must be made between 1 June - 21 July 2022.  

Account customers only. Receive 1 entry in
to draw for every $1000+GST  spent on one invoice. Prize

 draw: 2 August 2022.

Win 1 of 20 Smartmotion X-City 

eBikes valued at $3499ea*

The go anywhere eBike geared for adventure! 

Only available at 

 VIC 5 branches:

BAIRNSDALE, BAYSWATER, CRANBOURNE, DANDENONG, DANDENONG SOUTH, HALLAM, LEONGATHA, LILYDALE,  

MERIMBULA, MULGRAVE, NARRE WARREN, PAKENHAM, RINGWOOD, ROWVILLE, TRARALGON, WARRAGUL, WONTHAGGI

For branch details vis
it middys.com.au/branch-locator

Targeted 

Region Specific 

Promotions
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Middy's Info Nights 
 
Middy's Info Nights are a great night of information 
and entertainment, with keynote speakers from within 
the electrical industry speaking about what matters most 
to contractors. 
 
As a key supplier you'll have a display stand showcasing 
your latest products and technologies with prizes awarded 
for 'Product of the Night'. Meet your industry peers and mix 
in the relaxed and informal environment of a fun night.
 
Audience: Between 200 - 1,000+ guests per night 
Duration/frequency: 
15 events Nationwide throughout the 2022 year
 
Visit middys.com.au/info-nights 
for details and 2022 event schedule

External Entertainment, 
Social & Sporting Events 
 
Golf, fishing and other great events and outdoor activities 
that enable you to mingle and interact directly with our 
customer base. AFL and NRL match entertainment, 
corporate event packages, Ladies' Luncheons and more. 

In-Branch Events & Activations 
 
Brand brekkies, BBQ lunches and trade events held at 
Middy’s branches across the nation.
 
Circulation: Variable 
Format: Training, product launches & focus groups 
Duration/Frequency: 1-3 hours

EVENTS & CUSTOMER ENTERTAINMENT

We invite you to think about how you can best use our events and customer entertainment opportunities, from 
product launches to show your new technology and services to truly engaging customer events supported with 
great visual branding presence. Middy's offers you more ways to reach your market...

Info Night 

audiences are 

engaged & 

responsive
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Paid Search & Social Media Advertising 
 
Reach targeted audiences online with paid campaigns across social 
media or search engines. Search Engine Marketing (SEM) is the act of 
using paid strategies to increase the visibility of your product content 
in a search result on Google. Display campaigns can run a series of 
visual banners across a network of websites and social media posts 
can be boosted to target selected audiences and regions.

l Search Endine Marketing/PPC
l Retargeting Campaigns
l Social Media Advertising

Middy's Website 
 
The Middy’s website, offering the industry's best CX, with an expansive 
eCommerce platform that makes ordering online fast and simple for 
our 5,000+ active users. A great opportunity to influence our growing 
audience of 30,000 visitors each month with a range of digital content 
marketing and promotional activity.

Circulation: 1,500+ unique visitors per day 
Opportunities on Page:
l Home Page: Home Banner (carousel)
l Product Sections: Product listings, featured product tiles
l Product/Brand/Promo Landing Page: HTML text, images, videos, links 
l Case Studies Section: HTML content, pdf d/loads
l Videos Section: HTML content, up to 4 min vid
l Brochure Downloads: HTML content, pdf d/loads
l New Releases/Blog: HTML content, pdf d/loads
Duration: On demand

DIGITAL ECOSYSTEM

Middy's growing digital ecosystem offers many varied opportunities to extend your brand reach across multiple 
platforms and customer engagement channels.

middys.com.au 

1,000+ 

Unique Visitors 

per day

l Website & eComm: middys.com.au 
 

l Middy's TechEnergy: middystechenergy.com.au 
 

l Middy's Mekolec: mekolec.com.au 
 

l 4 x Social Media Accounts: @middyselectrical 
 

l 7 x Regional Facebook Groups 
 

l 110 x Branch Listings: Google My Business & Yellow Pages 
 

l Social Media Advertising: Facebook, LinkedIn 
& Instagram

l Smart Spec
 

l Energy Trust
 

l Contractor Assist
 

l Delivery Tracking
 

l Apprentice Program
 

l Software Integration: MYOB, Fergus

Middy's MAG: middys.com.au/middys-mag l
 

Stakeholder Platforms: Suppliers/Partners l
 

Middy's News: middys.com.au/news l
 

Middy's Branches: In-branch TV, Flyers & POS l
 

Internal Comms: Outlook l
 

EDMs: Email & SMS Broadcasts l
 

Middy's Training: middys.com.au/training l
 

Internal Comms: Staff Announcements 
& Live Webinars l

Campaign & Social Media Insights  l
 

Consumer Insights, Surveys & Focus Groups l
 

Paid Search & Google Analytics l
 

Organic Search & Social Footprint l
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DIGITAL ECOSYSTEM

EDM Email & SMS Broadcasts 
 
Email and SMS broadcasts reach targeted audiences either 
Nationwide or by specific region, drilled down to local area 
audiences and segments. 
 
Audience: Up to 35,000, variable by region and segment 
Format: HTML EDM email broadcasts, plain text SMS
Duration/frequency: On demand

Webinars, Product Demonstrations 
& Virtual Events
 
Online events tailored to various customer segments of the electrical 
industry. Present field Q&R and follow up interest. Great for network 
growth and lead generation. Events can be regional, state-based, or 
national. A recording is sent to registered customers and also added 
to YouTube with an average engagement of 7,500 views. 
 
Circulation: Variable 
Format: Various 
Duration: 1-2 hours

Social Media 
 
Middy’s has an active social media audience of close to 30,000 
followers, with a monthly reach of 160,000+ across Facebook, 
Instagram, LinkedIn and YouTube. Our visitors are organic and our 
social handles experience sustained continual growth and engagement.
 
Circulation: 160,000+

Format: Supplier placement advertisements 
Duration: Scheduled posts weekly, fortnightly or monthly (as required)

EDM 

Audience: 

Up to 

35,000

Follow @middyselectrical on:

EV Charging 
Infrastructure Webinar



For advertising enquiries: call (03) 7067 5555 or email marketing@middys.com.au 7

Market Research Surveys
 
Utilise the 30,000 Middy’s electrical industry contacts to survey  
the market and obtain valuable information to leverage and promote 
your products.
 
Circulation: 30,000
Format: Online 
Duration: On demand

Middy's Academy
 
Middy’s online learning platform exists to increase in-house staff 
knowledge and awareness of suppliers and their products by providing 
tailored content. This keeps your brand front of mind with our 
expert staff. 
 
Circulation: 700+

Format: Online 
Duration: On demand

 

DIGITAL ECOSYSTEM

In-Branch POS
 
Merchandising and signage in branches. 
Expose your brand to the extremely high volumes 
of foot traffic that flow daily through our expansive 
branch network. 
 
Circulation: 100+ Branches Nationwide
Format:
l Aisle End Cap Displays
l Window Displays
l POS Product Displays
Duration: Pay per month 
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Merchandise 
 
Middy’s has huge range of promotional merchandise items  
available, from T-Shirts, Hoodies, Jackets, Caps, Stubby Holders, 
Re-usable Tote Bags and more. Share your brand with us and 
increase your exposure. 
 
Co-Branded Merchandise Opportunities:
l T-Shirts
l Hoodies
l Caps
l Beanies
l Bucket Hats
l Straw Hats
l Jackets
l Re-usable Tote Bags 
l Stubby Holders
l Golf Umbrellas
l Pens
l Notepads

TRADITIONAL

Wall Calendars & Planners 
 
Pin-up wall calendar, supplier sponsored months. 
Includes tear-out wall planner. 
 
Circulation: 10,000 Nationwide
Format: A3 fold out
Duration: 12 months

Diaries 
 
A4 & A5 desk diaries, full page supplier ads. 
Distributed to Middy’s customer data base. 
 
Circulation: 15,000 Nationwide
Format: A4 & A5 bound
Duration: 12 months

Diaries 

Circulation: 

15,000 

Nationwide

Calendars 

Circulation: 

10,000 

Nationwide

Our comprehensive product portfolio offers a 
complete range of solutions and services for all 
installation requirements in residential buildings. 
Our focus on easy installation speeds up your 
projects while meeting people’s needs for safety 
and comfort in their home. Find more information 
about our complete offer on:  
www.abb.com/world-of-installation

— 
My world of installation 
Electrical installation at home  
made easy

ABB_my_WORLD_A5_MiddysAd.indd   1 23/03/2017   1:17 PM
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BRAND PARTNERSHIPS

RADIO ADVERTISING

Affiliated Partnerships 
 
Middy's Affiliated Partners include:
l Swisse
l SKINS
l The Good Guys
l Posisocks 
l Nissan
l HelloFresh 
 

SKINS COMPRESSION SPORTSWE AR 

30% OFF 

Triple M
 
MMM is part of the Austereo network and reaches: 
l 217,000 tradies across 5 metro cities 
l 162,000 blue collar workers in the 25 surveyed regional markets 
   (many markets not surveyed) 
 
 
 
 
 

SEN
 
Melbourne's Home of Sport, 1116 SEN (Sports Entertainment 
Network) is a commercial AM radio station based in Melbourne, owned and 
operated by Pacific Star Network Limited, specialising in sports, news and talk.
l SEN national network 1.2m plus listeners per week across country
l Only sport platform in country, covering 99% of country radio wise 
   and 100% digitally
l Owns hearts and minds of sports fans in key 25-54 male demo
l Fully integrated B2B opportunities included 
Ticketing to corporate boxes and entertainment events and amazing 
experiences with SEN talent.

Partner with us in National Radio Media. Radio is an effective advertising medium because it's 100% audio-
based. The advertiser's message can resonate in the consumer's ears with proper voice acting, sound design 
and copy. A radio ad is cost-efficient, targeted, easy to track and extremely effective if done properly. 
A Nov, 2019 infront.com campaign revealed that radio is 20% more effective at building brands than 
other mediums. Middy's partner with leading networks...

Expand your brand reach by partnering with 
Middy’s and utilising our captive audience of 
35,000 people within the electrical industry. 
Invite Middy's customer base to partake in your 
own brand special exclusive offers.

Australia Traffic Network
 
Placing positioned audio ads into each station's regular road 
traffic reports. 
 
ATN reaches from metro to remote, rural locations: 
l 13 million per week 
l 213 stations in 82 markets

How ATN Helps:

ENGAGE 
Regional & Metro 
Radio Listeners

ADVISE 
Live Read 

speaks to Tradies

ACT 
Drive Customers 

in-Branch
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Middy’s is proud to be key partner of the Brad Jones Racing 
(BJR) family for 2022 as naming rights partner on Bryce 
Fullwood’s No.14 Middy’s Supercar Holden ZB Commodore 
car in the Supercars Series. Middy’s invite you to take 
advantage of this partnership and put your own brand in the 
spotlight with corporate event hospitality, 
product placement, event participation and more. Engaging 
with the Supercars Series gives you the chance to get your 
product or brand in front of a quarter of Australia's 
population at selected rounds during the 2022 Supercars 
Championship Season.
 
As well as providing a great branding opportunity, this partnership 
provides you with the chance to be part of the Supercars action:
l Ticketing access to the event
l Access to the BJR in-garage viewing area for you & your guests
l A tour of the team's race cars and meet & greet with your 
  Middy's Racing driver, Bryce Fullwood
l Hot Laps
l Brand Placement on the #14 Middy's Racing Supercar
 
Contact us to discuss mainstream media value and Supercars exposure for your 
business. Email: marketing@middys.com.au

MIDDY'S RACING

Your Brand Positioning Options

BONNET

UPPER WINDOW BANNERS 
FRONT + REAR

C-PILLAR - BOTH SIDES

SIDE SKIRTS - BOTH SIDES

Please see Rate Card on page 12 for pricing
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INTEGRATED MARKETING CAMPAIGN PACKAGE

GOLD OHM SILVER VOLT

DIGITAL ECOSYSTEM

Home Page Banner     2 Week Campaign 1 Week Campaign 

Web Page Content Promotional Landing Page -

Featured Product Tiles     1 Tile for 2 Weeks 1 Tile for 1 Week

Social Media (organic) 4 x Posts 2 x Posts

Social Media (paid) $500 Ad Spend $250 Ad Spend

CONTENT MARKETING

Middy's MAG   Full Page Ad Half Page Ad

Solus Email Broadcast    2 x Solus EDMs 1 x Solus EDM

Email Footer Banner    2 x Email Banners 1 x Email Banner

BRANCHES

In-Branch TV Network 2 Week Campaign 1 Week Campaign

In-Branch POS 2 Week Campaign 1 Week Campaign

$7,500 $5,000

INTEGRATED PRODUCT MARKETING PACKAGE

GOLD OHM SILVER VOLT

DIGITAL ECOSYSTEM

Home Page Banner     1 Week Campaign - 

Web Page Content News Atricle -

Featured Product Tiles     1 Tile for 2 Weeks 1 Tile for 1 Week

Social Media (organic) 2 x Posts 1 x Post

Social Media (paid campaign) $500 Ad Spend $250 Ad Spend

CONTENT MARKETING

Middy's MAG   Full Page Ad Half Page Ad

Solus Email Broadcast    1 x Solus EDM -

Email Footer Banner    2 x Email Banners 1 x Email Banner

BRANCHES

In-Branch TV Network 2 Week Campaign 1 Week Campaign

In-Branch POS 2 Week Campaign 1 Week Campaign

$6,000 $4,000

2023 FY RATE CARD
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2023 FY RATE CARD

DIGITAL ECOSYSTEM

MIDDY'S WEBSITE

Home Page Banner     Clickable Banner on rotation $200 (per week) 

Web Page Content Landing Page, News Article or Product Release $125 (per week) 

Featured Product Tile Clickable product image on Home Page $500 (per week)

Brochure Download PDF Featured Product Brochure or Catalogue $400

EDM EMAIL & SMS BROADCASTS

Solus Email Broadcast     HTML coded 600px x 1200px  $2,700

Email Footer Banner HTML coded 600px x 1200px $1,000 (per email)

SMS Broadcast Plain text SMS (160 characters per broadcast) $POA

PAID SEARCH & SOCIAL MEDIA

Social Media (organic)     Scheduled posts weekly, fotnightly or monthly $200 (per post)

Social Media (paid) Targeted Social Media Campaigns by region/audience $POA

Search Engine Marketing Variable PPC & Display Campaigns $POA

DIGITAL

Virtual Events     Variable  $2,500

Customer Survey Online $2,500

Middy's Academy Online $2,500 (per module)

In-Branch TV Variable $1,000 (per broadcast)

CONTENT MARKETING

MIDDY'S MAG

1/4 Page      Size: 97mm x 135mm  $1,635*

1/2 Page Size: 200mm x 135mm    $2,600*

Full Page Size: 200mm x 275mm    $4,175*

A4 Insert Size: 200mm x 275mm $4,840* (excludes printing cost)

* Rates are based on print ready artwork. Cost of artwork if required at suppliers expense

EVENTS & ENTERTAINMENT

Middy's Info Nights (single event)      Supplier Trade Stand $2,200 (per night)

Middy's Info Nights (sign up to 10+ events)  Supplier Trade Stand $1,850 (per night)

Middy's Info Nights (sign up to all events) Supplier Trade Stand $1,650 (per night)

External Entertainment, Social & Sporting Events Variable    $POA

In-Branch Events & Activations Variable    $POA
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TRADITIONAL

Co-Branded Merchandise     Variable $POA 

Wall Calendar Supplier Sponsored Month/Page $2,900 (per month/page)

Desk Diaries Full Page Ad (Free Banner Ad) $2,500 (per page)

BRAND PARTNERSHIPS

Affiliated Partnerships     Variable $POA 

RADIO ADVERTISING

MMM     Variable $POA 

SEN Variable $POA

ATN Variable $POA

MIDDY'S RACING

Brand Postioning 
Options

BATHURST 1000 
HERO EVENT 
FOX SPORTS + FTA LIVE

TIER 1 EVENTS 
FOX SPORTS + FTA LIVE EVENTS 
ADL500, TSV, GC600, Sandown, Newcastle

TIER 2 EVENTS 
FOX SPORTS + FTA HIGHLIGHTS 
Tas, Perth, Winton, Darwin, The Bend

100% 
Media Value

QI Media 
Value

100% Media Value 
Per Event

QI Media Value 
Per Event

100% Media 
Value Per Event

QI Media Value 
Per Event

BONNET $60,000 $30,000 $60,000 $30,000 $60,000 $30,000

UPPER WINDOW 
BANNERS FRONT + REAR $973,803 $232,394 $330,983 $78,127 $102,603 $23,928

C-PILLAR - BOTH SIDES $236,457 $33,199 $33,232 $6,832 $14,142 $2,888

SIDE SKIRTS - BOTH SIDES $6,859 $1,515 $4,092 $929 $2,761 $552

2023 FY RATE CARD
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BRAND GUIDELINES

Primary logo

January 2020

Clear Space
Clear space is the area around the logo that is free from any 

other graphic elements. In general, the objective is to provide as 

much clear space as possible around the logo in order to make 

the most effective visual impression. The minimum clear space 

around the logo is deĐned by the height of the logo – designated 

X’. The minimum clear space – equal to the height of 

the logo – should be maintained to the left and right of the logo 

as well as the top and bottom.

Minimum Size
o ensure legibility in print applications please adhere to 

minimum sizes for the Middy’s logos shown on this and the 

following pages.

Minimum Clear Space
▲

▲ 

Minimum Clear Space

Pink and Blue Version

E L E C T R I C A L

E L E C T R I C A L E L E C T R I C

Versions for use on Background Colours 

The logo can be used on solid colour backgrounds when necessary to accommodate application

X 

 

Cause without the descriptor if smaller than 40 mm/100 px??

56 px

E L E C T R I C A L

▲ 

Minimum Size

This is the primary logo to be used in 
communications. 

Please ensure adequate clearance space 
around the logo. This equates to the height 
of the Middy’s logo (x).

Clearance space

The minimum size of the logo is 20 mm 
for print and 56 px for digital (without a 
descriptor) and 35 mm and 100 px with a 
descriptor. 

Minimum size

Middy’s Brand Guidelines   |   January 2020

Clear Space
Clear space is the area around the logo that is free from any 

other graphic elements. In general, the objective is to provide as 

much clear space as possible around the logo in order to make 

the most effective visual impression. The minimum clear space 

around the logo is deĐned by the height of the logo – designate

here by ‘X’. The minimum clear space – equal to the height of 

the logo – should be maintained to the left and right of the logo 

as well as the top and bottom.

Minimum Size
To ensure legibility in print applications please adhere to 

minimum sizes for the Middy’s logos shown on this and the 

following pages.

X 

Cause without the descriptor if smaller than 40 mm/100 px??

20mm

E L E C T R I C A L

 

Minimum Size

56 px

E L E C T R I C A L

▲ 

Minimum Size

On Background colours

9middysbrandresource.com.au

Minimum Clear Space
▲

E L E C T R I C A L

▲

▲ 

Minimum Clear Space

Pink and Blue Version

E L E C T R I C A L

Versions for use on Background Colours 

The logo can be used on solid colour backgrounds when necessary to accommodate application

 

 

 

 

Cause without the descriptor if smaller than 40 mm/100 px??

Clear Space
Clear space is the area around the logo that is free from any 

other graphic elements. In general, the objective is to provide as 

much clear space as possible around the logo in order to make 

the most effective visual impression. The minimum clear space 

around the logo is deĐned by the height of the logo – designated 

here by ‘X’. The minimum clear space – equal to the height of 

the logo – should be maintained to the left and right of the logo 

as well as the top and bottom.

Minimum Size
To ensure legibility in print applications please adhere to 

minimum sizes for the Middy’s logos shown on this and the 

following pages.

Minimum Clear Space
▲

E L E C T R I C A L

▲ 

Minimum Clear Space

Pink and Blue Version

X 

Cause without the descriptor if smaller than 40 mm/100 px??

20mm

E L E C T R I C A L

 

Minimum Size

56 px

E L E C T R I C A L

▲ 

Minimum Size

Primary logo

On Pink On Blue On White

35 mm 90 px
Correct typography must be used for internal and 

external brand communications wherever possible.

The core typeface for Middy’s is the Futura BT family
of fonts. Book and Bold weights are primary but Light, 

Medium and Extra Black are allowed for flexibility as well 

as corresponding italics.

Unique fonts can be used to sub brand special 

promotions. 

Brand
Typography

PANTONE Reflex Blue

C 100 M 93 Y 14 K 12

R 37 G 52 B 123

WEB: HEX #25347B 

.

PRIMARY (CORE)PRIMARY (CORE)

A

Colour Palette
Logo colours

Correct typography must be used for internal and external brand communications 
wherever possible.  The core typeface for Middy’s is the Futura BT family of fonts. 
Book and Bold weights are primary but Light, Medium and Extra Black are allowed for 
exibility as well as corresponding italics.  Unique fonts can be used to sub brand special 

BrandTypogragjgjmbhmjb-
nphy

E L E C T R I C A L

E L E C T R I C A L

Correct typography must be used for internal and 

external brand communications wherever possible.

The core typeface for Middy’s is the Futura BT family
of fonts. Book and Bold weights are primary but Light, 

Medium and Extra Black are allowed for flexibility as well 

as corresponding italics.

Unique fonts can be used to sub brand special 

promotions. 

Brand
Typography

PANTONE Reflex Blue

C 100 M 73 Y 0 K 2

R 0 G 84 B 164

WEB: HE #0054A4 

.

PRIMARY (CORE)

PANTONE Process Magenta

C 0 M 100 Y 0 K 

R 236 G 0 B 140

WEB: HEX #EC008C

B.

PRIMARY (CORE)

A

Colour PaletteHow not to use

E L E C T R I C A L

E L E C T R I C A L

What not to do

Correct typography must be used for internal and external brand communications 
wherever possible.  The core typeface for Middy’s is the Futura BT family of fonts. 
Book and Bold weights are primary but Light, Medium and Extra Black are allowed for 
flexibility as well as corresponding italics.  Unique fonts can be used to sub brand special 

promotions. BrandTypogragjgjmbhmjb
nphy

E L E C T R I C A L

E L E C T R I C A L

How not to use

E L E C T R I C A L

E L E C T R I C A L

Do not change the colour of the logo, 
stretch or use on a non-approved 
background colour.

Middy’s Brand Guidelines   |   January 2020

Clear Space
Clear space is the area around the logo that is free from any 

other graphic elements. In general, the objective is to provide as 

much clear space as possible around the logo in order to make 

the most effective visual impression. The minimum clear space 

around the logo is deĐned by the height of the logo – designated 

here by ‘X’. The minimum clear space – equal to the height of 

the logo – should be maintained to the left and right of the logo 

as well as the top and bottom.

Minimum Size
To ensure legibility in print applications please adhere to 

minimum sizes for the Middy’s logos shown on this and the 

following pages.

Minimum Clear Space
▲

E L E C T R I C A L

▲ 

Minimum Clear Space

Pink and Blue Version

E L E C T R I C A L

E L E C T R I C A L E L E C T R I C

Versions for use on Background Colours 

The logo can be used on solid colour backgrounds when necessary to accommodate application

X 

 

 

Cause without the descriptor if smaller than 40 mm/100 px??

20mm

E L E C T R I C A L

 

Minimum Size

56 px

E L E C T R I C A L

▲ 

Minimum Size

Primary logo

Monochrome versions

Support Typography
The brand uses the Futura BT family.

Correct typography must be used for internal and external brand communications 
wherever possible.  The core typeface for Middy’s is the Futura BT family of fonts. 
Book and Bold weights are primary but Light, Medium and Extra Black are allowed for 
flexibility as well as corresponding italics.  Unique fonts can be used to sub brand special 

promotions. BrandTypogragjgjmbhmjb-
nphy

E L E C T R I C A L

Correct typography must be used for internal and 

external brand communications wherever possible.

The core typeface for Middy’s is the 

of fonts. Book and Bold weights are primary but Light, 

Medium and Extra Black are allowed for 

as corresponding italics.

Unique fonts can be used to sub brand special 

promotions. 

Brand
Typography

PANTONE Reflex Blue

C 100 M 73 Y 0 K 2.

PRIMARPRIMARY (CORE)

A

Colour PaletteHow not to use

E L E C T R I C A L

Monochrome versions (white or black) must 
only be used where colour is not an option 
ie. Sponsorship logo form.
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CONTENT REQUIREMENTS

DIMENSIONS FOR ASSETS SUPPLIED

EDM ASSETS

Hero Banner     600px wide  

Footer Banner 600 x 140px (landscape)

SOCIAL MEDIA

Facebook Tile    1080 x 1350px  

Instagram Tile   1080 x 1080px

LinkedIn Tile   1200 x 627px

IN BRANCH POS

TV Screen 1920 x 1080px (landscape) 

Counter POS Tablet 794 x 1123px (portrait)

MIDDY'S WEBSITE

Home Page Banner 2122 x 1024px (landscape)

Landing Page Hero Banner 1200 x 468px (landscape)

Try Fergus 
Free for 3 
months     
Save time with the  
all-in-one job management 
software for tradies

GET STARTED

Hero Banner

Home Page 
Banner

Landing Page 
Hero Banner

TV Screen

Instagram Tile



TERMS OF ADVERTISING:
For details of Middy's terms of advertising, supplier terms 

and incentive agreements contact Middy's marketing.

All information contained within is correct 
as of 30/06/2022 and subject to change.

Enquiries, Submissions 
& Bookings:

Middy's Marketing Dept 
P (03) 7067 5555    

E marketing@middys.com.au 
 

Download this Media kit at: 
middys.com.au/mediakit
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